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IntroductionIntroduction

Preparing for a certification exam can feel overwhelming, but with the right tools, it becomes
an opportunity to build confidence, sharpen your skills, and move one step closer to your
goals. At Examzify, we believe that effective exam preparation isn’t just about
memorization, it’s about understanding the material, identifying knowledge gaps, and
building the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional certification, or entry-level
qualification, this book offers structured practice to reinforce key concepts. You’ll find a
wide range of multiple-choice questions, each followed by clear explanations to help you
understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and aligned with the types
of questions and topics commonly found on official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but alongside other
resources like flashcards, textbooks, or hands-on training. For best results, we recommend
working through each question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question right the first
time, it’s about learning from your mistakes and improving over time. Stay focused, trust the
process, and know that every page you turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide

This guide is designed to help you study more effectively and approach your exam with
confidence. Whether you're reviewing for the first time or doing a final refresh, here’s how to
get the most out of your Examzify study guide:

1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what you need to focus on.
Your goal is to identify knowledge gaps early.

2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes). Review a handful of
questions, reflect on the explanations.

3. Learn from the Explanations

After answering a question, always read the explanation, even if you got it right. It reinforces
key points, corrects misunderstandings, and teaches subtle distinctions between similar
answers.

4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions. Revisit these
regularly and track improvements over time.

5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without pausing. Set a timer and
simulate test-day conditions to build confidence and time management skills.

6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions after a few days and
revisit explanations to reinforce learning. Pair this guide with other Examzify tools like
flashcards, and digital practice tests to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort always wins. Use this
guide flexibly, adapt the tips above to fit your pace and learning style. You've got this!
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Questions
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1. Press Lists are best described as what?
A. A directory of media outlets useful to your PR plan; a targeted group of

publications.
B. A list of customers to email.
C. A catalog of internal templates.
D. A schedule of press conferences.

2. The SOQ stands for which term?
A. Scope of Quality
B. System of Qualifications
C. Standard Operating Qualifications
D. Statement of Qualifications

3. You can have several types of IP protection for a single product.
A. True
B. False
C. Only if product is registered in multiple countries
D. IP protection is automatic

4. Which statement best captures Positioning?
A. A plan to maximize event attendance
B. Breaking away from the competition and ensuring maximum exposure

through properly placed ads
C. Weighing supplier options for procurement
D. Defining service level agreements

5. What is a typical purpose of a Press Kit?
A. To track project budgets
B. To provide background about a topic and the firm, including resumes and

photos
C. To align internal HR policies
D. To summarize quarterly earnings
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6. What range best describes the typical annual marketing budget as a
percent of revenue?
A. 7-9%
B. 1-3%
C. 4-6%
D. 10-12%

7. Which statement best captures the meaning of credible in marketing
terms?
A. Debriefing
B. Crisis Communications
C. Credible
D. Designed with a Single Focus

8. Which option best describes an alliance's typical long-term nature?
A. A short-term project-specific relationship.
B. A policy of exclusive supplier relationship.
C. A formal agreement to dissolve after a single project.
D. A long-term relationship for multiple projects where the seller acts as an

extension of the client (e.g., design-build).

9. Who directs the Internal Newsletter?
A. External vendors
B. Management
C. Employees
D. CEO

10. What is a Go/No Go Decision?
A. A plan to bid on every RFP.
B. A process to decide if a firm will pursue a RFP/RFQ or even a particular client.

Use of a matrix or questionnaire, etc., helps in the decision making and
maintains consistency. A formal, repeated process is best.

C. A decision to terminate a project early.
D. A decision to hire new staff.
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Answers

Sample study guide, visit https://smpscpsm.examzify.com
for the full version with hundreds of practice questions 8

SAMPLE



1. A
2. D
3. A
4. B
5. B
6. A
7. C
8. D
9. C
10. B
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Explanations
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1. Press Lists are best described as what?
A. A directory of media outlets useful to your PR plan; a targeted group of

publications.
B. A list of customers to email.
C. A catalog of internal templates.
D. A schedule of press conferences.

A press list is a curated directory of media outlets and the reporters who cover your topics, used to guide
outreach in a PR plan. It’s tailored to your target audience so you reach publications that actually write about
your industry, making pitches and press releases more efficient and more likely to be picked up. A good press
list typically includes the outlet, the reporter or editor, their beat, contact details, location, preferred contact
method, and notes to personalize outreach. This focused approach distinguishes it from a list of customers,
internal templates, or a schedule of events, which don’t serve the purpose of targeted media outreach.

2. The SOQ stands for which term?
A. Scope of Quality
B. System of Qualifications
C. Standard Operating Qualifications
D. Statement of Qualifications

SOQ stands for Statement of Qualifications. This document is used in procurement to summarize a company’s
capabilities, experience, licenses, certifications, and references so buyers can assess whether the vendor is
qualified to take on a project before moving forward with more detailed proposals. The other options describe
terms that aren’t standard phrases associated with this acronym, whereas Statement of Qualifications is the
widely used term in this context.

3. You can have several types of IP protection for a single product.
A. True
B. False
C. Only if product is registered in multiple countries
D. IP protection is automatic

You can protect a single product in multiple ways because different forms of IP cover different aspects: its
technology or function, its brand, its appearance, and even accompanying creative works. A product might be
patented for its new functionality, have a trademark for its name or logo, enjoy design rights for its unique look,
and include copyrighted manuals or artwork. These protections can coexist and stack to give broad coverage
without interfering with one another. You don’t need to register in multiple countries to have multiple protections
in one place, though pursuing protection abroad is a separate strategic choice. Also, protection isn’t
automatically granted for most types; patents, trademarks, and design rights typically require filing or
registration and a processing step, while copyright arises automatically in many jurisdictions for eligible works
but isn’t universal.

Sample study guide, visit https://smpscpsm.examzify.com
for the full version with hundreds of practice questions 11

SAMPLE



4. Which statement best captures Positioning?
A. A plan to maximize event attendance
B. Breaking away from the competition and ensuring maximum exposure

through properly placed ads
C. Weighing supplier options for procurement
D. Defining service level agreements

Positioning is about how a product or service is perceived relative to competitors in the minds of the target
audience. It focuses on differentiating what you offer and communicating that unique value in the right places so
customers think of you first in a given category.  The statement about breaking away from the competition and
ensuring maximum exposure through properly placed ads captures that idea: it emphasizes distinctiveness from
rivals and using strategic messaging and placement to shape how the market sees you. In contrast, aiming to
maximize event attendance is a promotional objective, not how the offering is positioned in the market. Weighing
suppliers and defining service level agreements are operational decisions, not aspects of market positioning.

5. What is a typical purpose of a Press Kit?
A. To track project budgets
B. To provide background about a topic and the firm, including resumes and

photos
C. To align internal HR policies
D. To summarize quarterly earnings

A press kit is a media-ready briefing package designed to give reporters and external stakeholders quick,
accurate background on a topic and the firm behind it. It typically includes an overview of the topic, background
on the company, executive bios, photos and logos, and essential contact information, plus any key press
releases or fact sheets. Having these materials organized in one place helps journalists understand the context
and cover the story accurately without chasing down basic details. This is why providing background about the
topic and the firm, including resumes and photos, is the typical purpose of a press kit.

6. What range best describes the typical annual marketing budget as a
percent of revenue?
A. 7-9%
B. 1-3%
C. 4-6%
D. 10-12%

Marketing spend as a percentage of revenue is used to set a baseline that aligns investment with company size
and growth goals. For most organizations, seven to nine percent provides a balanced level of funding for
activities like digital campaigns, content, events, and sales enablement while protecting profit margins.
Spending within this range tends to support steady growth and enough market presence without overcommitting
resources.  If you spend far below this band, such as one to three percent, marketing efforts may be underfunded
and lead to slower demand generation. Four to six percent can be plausible for some mature or especially
efficiency-focused businesses, but it’s generally viewed as below the typical baseline for sustaining broad
market visibility. Ten to twelve percent is higher and often reserved for aggressive growth scenarios or highly
competitive consumer markets; it may strain profitability if growth goals aren’t matched by revenue increases. 
So, seven to nine percent is the best-fitting typical range.
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7. Which statement best captures the meaning of credible in marketing
terms?
A. Debriefing
B. Crisis Communications
C. Credible
D. Designed with a Single Focus

In marketing terms, credible means that the information, claims, and sources are believable and trustworthy.
When a message is credible, audiences see it as honest, accurate, and reliable, which makes them more likely to
accept the claim and take action. The option that reflects this quality is the one labeled as credible because it
directly denotes that trustworthiness.  The other ideas describe different functions or principles: debriefing is
about post-event analysis, crisis communications focuses on managing messaging during a crisis, and designed
with a single focus emphasizes clarity or focus in design—not the trustworthiness of the message.

8. Which option best describes an alliance's typical long-term nature?
A. A short-term project-specific relationship.
B. A policy of exclusive supplier relationship.
C. A formal agreement to dissolve after a single project.
D. A long-term relationship for multiple projects where the seller acts as an

extension of the client (e.g., design-build).
An alliance is built for ongoing collaboration across multiple projects, with the supplier acting as an extension of
the client. This long-term, integrated relationship means both sides share goals, risks, and rewards, and work
together beyond a single project. The design-build example illustrates how the seller becomes part of the client’s
team, not just a separate vendor, which enables better coordination, continuity, and value over time. This
contrasts with short-term, project-specific arrangements or dissolution-after-one-project setups, which don’t
cultivate the sustained partnership typical of alliances.

9. Who directs the Internal Newsletter?
A. External vendors
B. Management
C. Employees
D. CEO

The main idea is who should lead the creation and direction of internal communications. An internal newsletter
serves the people inside the organization, so it makes the most sense for those people—the employees—to steer
its content. When employees direct it, the topics reflect actual work life, updates from across departments, and
the issues that matter to staff, which boosts relevance, trust, and engagement. An editorial team drawn from the
workforce can gather stories, curate information, and maintain a tone that resonates with readers. Leadership
and executive sponsors can guide goals and approve content, and external vendors can assist with design,
formatting, or distribution, but the day-to-day direction—the topics, voices, and pace—comes from the
employees themselves.

Sample study guide, visit https://smpscpsm.examzify.com
for the full version with hundreds of practice questions 13

SAMPLE



10. What is a Go/No Go Decision?
A. A plan to bid on every RFP.
B. A process to decide if a firm will pursue a RFP/RFQ or even a particular client.

Use of a matrix or questionnaire, etc., helps in the decision making and
maintains consistency. A formal, repeated process is best.

C. A decision to terminate a project early.
D. A decision to hire new staff.

A Go/No Go decision is a formal checkpoint to decide whether the firm will pursue a specific business
opportunity, such as bidding on an RFP/RFQ or engaging a particular client. It isn’t about planning to bid on
everything or about decisions made after a proposal is underway. The strongest approach uses a structured
matrix or questionnaire to evaluate factors like strategic fit, likelihood of winning, potential value or return,
required resources, and risk. This creates a repeatable, objective process that guides all stakeholders and
prevents resource waste on pursuits that don’t align with goals. If the opportunity scores well, you proceed; if
not, you stop and reallocate effort to higher-value pursuits.
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Next StepsNext Steps

Congratulations on reaching the final section of this guide. You've taken a meaningful step
toward passing your certification exam and advancing your career.

As you continue preparing, remember that consistent practice, review, and self-reflection
are key to success. Make time to revisit difficult topics, simulate exam conditions, and track
your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love to hear from you.
Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://smpscpsm.examzify.com

We wish you the very best on your exam journey. You've got this!
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